
 
About 

Agnarchy.com started as a small personal blog for site owner David Zemens in late 2009. Recognizing 

the opportunities to be something more, he eventually grew it in to a respected independent media site, 

which publishes original opinion/editorial features on industry trends and news in addition to general 

lifestyle topics and product reviews.  

David is a member of the North American Snowsports Journalists Association. 

Why partner with us? 

We have worked with brands like Nokia to cover and promote the Burton US Open, as well as smaller 

brands like Signal Snowboards, and still smaller brands like Marhar or Homewood.  Each is a different 

opportunity with a different reward, whether an interview or company profile, product review, 

promotions, or a visit to Vail CO. 

 

Panoramic view of the superpipe at the 30th Burton US Open 

While we enjoy the high profile events, we are equally interested in working with independent brands 

and regional companies to promote brand awareness by providing straightforward reporting and 

unbiased information and reviews. 

Content & Traffic Sources 

Search engines like Google, Yahoo and Bing drive more than 2/3 of site visits. Direct visits account for 

20% of all visits (21,421). We also see referral traffic from forums and social sites where we maintain a 

presence, like Facebook and Reddit.  

Gear reviews continue to be high-traffic pages on Agnarchy.  Seven of the top 10 pages viewed on 

Agnarchy.com are reviews pages.   

We anticipate 9-10k uniques and 15-20k pageviews per month during the peak winter season in North 

America  

http://nasja.org/
http://www.agnarchy.com/burton-us-open-live-coverage/


 
 

Geographic & Demographic Profile: 

Since the site launched we’ve seen over 350,000 visits from 169 countries/territories, and nearly 

900,000 pageviews.  

Over the past year (Aug 1, 2012 – July 31, 2013), the majority of Agnarchy’s 105k visits and 281k 

pageviews originated in the United States, while Canada, the United Kingdom, Australia and Germany 

round out the top 5.   

 

Within the United States, the top 5 states are California, Michigan, New York, Texas and Illinois.  

The top 5 metropolitan areas are New York NY, Los Angeles CA, Chicago IL, Denver CO and Philadelphia 

PA.   

Agnarchy.com is most popular with the 25-34 age range. Visitors split roughly 80% male and 20% 

female. 

   



 
 

Reviews: What, Why and How 

While there are many places people may find reviews and information about the Burton Custom, for 

many small or independent brands, there is no way to reach potential customers who aren’t in the 

resort parking lot when you’re doing a demo day.   

Reviews are an obvious opportunity to showcase your product, increase brand awareness and provide 

information to hundreds or thousands of potential customers 

What you can expect from us: 

 Guaranteed 48 hours as a site headline/featured review 

 All reviews will be mentioned on social media, including Facebook & Twitter 

 Every review will feature a link back to your website/e-commerce site 

 All reviews are fully released to be used by you, however you see fit 

 All product which includes a return shipping label will be returned 

We are interested in 2014 and 2015 products as they become available: 

 Snowboards: freestyle/park, all-mountain or free-ride. While I’d love to try your splitboard, the 

Midwest terrain is less-than-ideal testing grounds. 

 Accessories: gloves/mittens, socks, insoles, goggles, cameras, headphones/audio, etc. 

 

Contact Information 

Inquiries & correspondences should be directed to: 

 

David Zemens – david@agnarchy.com – ph 248-633-8598 

mailto:david@agnarchy.com

